
What is The Elevator Pitch?
P&G is partnering with Ad Age and 
Ad Age Amp for something truly special: 
a unique experience called The Elevator 
Pitch. Created to help P&G meet up to 50 
small agencies attending the conference, 
The Elevator Pitch gives each agency up 
to 5 minutes to creatively answer two 
questions from P&G. No all-nighter pitch 
decks, no deep dives on capabilities, just 
a handful of your selected participants 
giving one of the largest marketers in the 
world a sense of who you are and what 
your agency is about.

What kinds of agencies are eligible 
for the P&G Elevator Pitch? 
All kinds, as long as they meet the 
size requirements of agencies with 
one to 150 employees. All disciplines 
are welcome, including full-service 
ad agencies, digital agencies, media 
agencies, promo, direct, mobile, design 
agencies, or combinations thereof.

Do I need to be independent? 
Agencies do not need to be majority 
independently-owned to participate in 
The Elevator Pitch. 

Do I need to purchase a ticket to 
Ad Age Small Agency Conference & 
Awards to be eligible to pitch P&G?
Yes, The Elevator Pitch is limited to 
attendees of the Ad Age Small Agency 
Conference & Awards. If you are selected 
for The Elevator Pitch and have not yet 
purchased your conference tickets, please 
visit AdAge.com/saca2019.

When will I find out if my agency  
has been selected?
P&G and Ad Age will notify the selected 
applicants the week of July 15. Further 
instruction will be provided at that time.  

How much time will my agency 
have to pitch P&G?
Each agency will be assigned a 15-minute 
time slot, allowing five-minute setup, 
five-minute pitch and five-minute buffer. 
Pitches will be cut off after five minutes of 
pitching. 

Will my agency’s elevator pitch  
be recorded?
Yes, P&G will be recording the elevator 
pitches to review after the conference. 
The recordings will not be shared 
externally and will not be used in any 
marketing materials. 

Will I be able to bring printouts or 
display a presentation?
To keep The Elevator Pitch as authentic 
as possible, participants cannot bring 
printouts or display a presentation during 
the five-minute pitch.

How many people can I bring  
to the pitch?
Participating agencies can bring a 
maximum of two people in the booth for 
the pitch. Due to the size, we are unable 
to accommodate additional people in 
the booth. 

What is Ad Age Amp?
Ad Age Amp is a platform that directly 
connects your profile to Ad Age editorial 
coverage, reaching a built-in audience 
who turns to Ad Age every day for 
breaking news, insights and trends, and 
innovative creative. Ad Age Amp allows 
you to customize your profile with your 
agency work, specialties and awards. For 
more information visit AdAge.com/Amp. 

Do I need to have an Ad Age Amp 
profile to participate?
It is recommended that participants 
have an Ad Age Amp profile but agencies 
are not required to have a profile to 
participate in The Elevator Pitch. For 
more information on Ad Age Amp and 
setting up a profile, visit AdAge.com/Amp 
or email adageamp@adage.com. 

How will my Ad Age Amp profile be 
used for The Elevator Pitch?
To help streamline the review process, 
Ad Age will be building a special Ad Age 
Amp dashboard for P&G that will house 
each agency’s topline information and 
link directly to their Amp profile page, 
which features creative work, awards 
won, specialties and mentions in Ad Age.

What can I expect after  
The Elevator Pitch?
At P&G’s discretion, certain participants 
may be invited to follow up meetings or 
receive additional information about 
project pitches.
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