
Feeding America is a nationwide network of 200 local food banks, 60,000 feeding 

programs and 1 national office. Together they provide meals to more than 46 

million people each year, including 12 million children and 7 million seniors.  
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Feeding America’s COVID-19 Response

These are uncertain times for everyone, but for households facing 
hunger, the coronavirus fallout—including school closures and job 
disruptions—can present an even greater threat. Millions of 
Americans, including children, will turn to food banks for much 
needed support.

As the largest hunger-relief organization in the United States, The 
Feeding America network of food banks feeds millions of families 
each year, especially during times of disasters and national 
emergencies. 

Food banks are rising to the challenge with flexibility, agility and 
strength. With the genorosity from corporations, partners, 
celebrities, and individual donors the Feeding America network of 
food banks was able to provide more than 1.3 billion meals to 
neighbors in need between March and mid-June.

Feeding America has weathered the perfect storm's initial shock of 
soaring need, shrinking donations and uphended distribution 
models. As the economy slowly reopens, Feeding America is 
preparing for sustained increases in need for food assiatance over 
the weeks and months to come. So as we make this shift we need 
people to stay engaged with the issue of hunger.



Covid Creative Assets 
Print

OOH

Broadcast/OLV

Coronavirus – Growing Need (ft. Ciara’s “I Got You”) :60

Coronavirus – Elsa :30 



The response from the public during the early stages 

of the COVID pandemic were incredible, but the focus 

has shifted to other relief efforts and crises in the 

country. 

We need to develop messaging that will keep 

awareness of Feeding America and hunger relief in 

the forefront of public discussion and concern  

Challenge: 

Help Feeding America shift messaging from a “Donate 

Now” CTA in support of their Covid Response Fund to 

a broader awareness message driving ongoing 

support of Feeding America and empathy for people 

struggling with hunger.

Assignment 

See article: 
https://www.nytimes.com/2020/06/26/business/fee
ding-america-Claire-Babineaux-Fontenot.html

https://www.nytimes.com/2020/06/26/business/feeding-america-Claire-Babineaux-Fontenot.html
https://www.nytimes.com/2020/06/26/business/feeding-america-Claire-Babineaux-Fontenot.html


Background

Americans think of hunger as a far away problem, when 

millions of people including children, face hunger in this 

country. This misconception is compounded by the fact that it 

can be difficult to recognize when somebody is struggling 

with hunger, making the issue seem even more invisible. 

Outcomes 

• Increase brand awareness of Feeding America

• Increase intent to support Feeding America  

• Increase passion for hunger 

CTA

The goal is to shift from a Donate Now CTA to a Learn More 

message, though Feeding America is open to considering 

additional CTAs. 

The URL is FeedingAmerica.org

Assignment 



Target Audience



Considerations 

• Ensure respectful representation of the people Feeding America serves (ex. 

avoid using the word “those” to describe people struggling with hunger)

• Tone should be hopeful and position Feeding America and local food banks 

as the solution 


